The behavior of a person selecting a set of friends from a larger set of acquaintances can be analyzed as a consumer choice problem. The person can be regarded as a consumer allocating his income among a set of goods which he must purchase in quantities which will maximize his utility. An increase in utility can come either from an increase in expenditure or from a better allocation of resources. Results of an unlimited-choice sociometric questionnaire administered to 1204 boys at eight junior high schools showed that the size of a boy's set of acquaintances was largely a function of the school's population turnover rate. Well -liked boys received the same number of choices as others, but had a higher proportion of reciprocated responses. It appears that social success results from lower costs of obtaining information about potential friends and better allocation of effort, rather than from making contact with more people. References. are included. (Author) The behavior of a person aeledting a set of friends from a larger set of acquaintances can be analyzed as a consumer choice problem. The person can be regarded as a consumer allocating his income among a set ct goods which he must purchase in quantities which will maximize his utility. An increase in utility can come either from an increase in expenditure or from a better allocation of resources.
One consensus of research on adolescence is that adolescents tend to run in packs, and that the peer group exerts a strong influence on adolescent socialization and psychological development.
In this paper, a model cf consumer choice is used to explain some sociometric results concerning peer structures among junior high school boys.
The model was originally applied to a consumer who must allocate his income among a stcck of goods so as to purchase that mixture of goods which will yield him the most satisfaction. A junior high school boy can ba viewed as having a budget of time or effort which he invests in learning about and associating with his ocers. This paper will discuss some factors which determine the size of the set of peers from which a boy chooses his friends and a' consumer choice strategy which describes a more successful selection by some boys.
The adolescent, the peer group, and the school.
1--
The adolescent peer group can be described as a world in transition between a period of dependency and one of autonomy. The peer group supports both conformity to and deviation from social norms.
The school serves the adolescent primarily as a place for interacting with peers. The student's main social task is to develop and elaborate a network of peer relations, rather than to learn to interact with adults. Long, tiller, and Henderson (1968) investigated the self-esteem of 420 students in grades six through twelve. Using a primarily perceptual measure, they found that dependency, (seeing one's self as a part of the group rather than as a separate entity), increased until the ninth grade and then decreased. Douven and Adelson (1966) reported that the adolescent peer group did not support the testing of new identities, but pushed for conformity and hindered the differentation of self. Coleman (1961) found that selfesteem was closely linked to peer group membership and to social status. The values of "leading cliques" centered far more on athletic and social skills than on academic excellence. Indeed, the label "brilliant student" was often applied to low-status individuals outside the leading cliques who were not necessarily the best students, but who had failed to distinguish themselves in areas more important to their peers. Coleman suggests that students Roistacher (1972) obtained similar results in an investigation of 575 boys at four junior 'high schools.
Members of large central cliques reported significantly more participation in athletics than did boys in smaller cliques. In addition, the grade point averages of the large-clique members were significantly higher than those of nosi-members. The congruence between school norms'and the norms of leading cliques is indicated by the fact that members of large cliques in the four schools rated participitation in school activities as conferring more status than did non-members. This was true even for larg._ clique members who did not take part in such activtti.s.
The peer group thus exerts considerable influence on the development of adolescents.
Interaction with peers appears to be crucial in determining the aColescent's attitude toward the school and toward his psycho-social development in the school.
Successful progress throuih adolescence is associated with strong and meaningful group contacts which, in general, reinforce the norms of adult society.
-3-Large scale sociometric enllynin.
Sociometric investigators have generally constrained
either the size of the group or the number of choices a responddnt is allowed to make because sociometric data sets tend to grow unmanageably large as either parameter is allowed to increase. Davis (1970) The questionnaire consisted of two booklets, each containing a roster of all eighth grade boys in a school, and two rating scales. The booklets included a two-point scale indicating whether the rater felt he knew the ratee well or just a little. The booklets also contained two seven-point scales on which the ratee could be rated as liked or disnked 1,1, the rater, and as similar to or different from the rater. Boys were instructed to rate as many of their classmates as they wieled and to skip the names of those they felt they did not know well enoueb rate.
In order to control for presentation order effects, half of the booklets in each school were alphahetired in ascending order and half in descending order.
INSERT A number of indices of social connectivity were derived for each respondent in the four schools for which complete sociomatrices were constructed. These indices included the total number of choices a respondent gave and received, the proportion of raters who reported knowing a respondent well, the number of pair links and cliques of which a respondent was a member, and the ratio of pair links to choices given and received. where E is the annual turnover rate in the student population. Since there was no way to estimate a(2) and a(3) directly, they were combined and T factored out so that the model could be written as Another regression was performed using as the dependent variable the proportion of the class who;reported knowing an individual well, which ranged from 31,to 46 percent of those who reported knowing him at all. Over all eight schools, 35% of those rating a boy reported knowing him well. Table 3 A Consumer Choice Model of Friendship Formation A student's task in selecting a set cf accuaintaces from his peers can be expressed as a oroblem in consumer choice. The consumer choice problem is one of allocating a fixed stock of resources among a set of purchases in a way which yields the greatest utility to the consumer.
In this case, the resource is a boy's time (or effort) which is to be allocated among'a set of schoolmates in a way which will yield him the most satisfaction.
A consumer choice model of friendship selection has four parts:
1. A set of acquaintances from whom the individual will choose his friends. 14 The student, p,
as a retu Rationality dictates t total utility, where Rationality dictates that p attempts to maximize U(p), his total utility, where
the total amount of liking he receives from k others as a result of investing effort in knowing them. and for all levels of t(p,q), there is a strategy which will maximize U(p) for any total amount of Constraints on available resources.
' One reasonable constraint on p is that his supply of effort is limited, i. e.,
SUM ( possible for p to become suf without the reverse being tine.
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Disco
The give and receive significantly more choices than less successful boys. The data show, however, that the number of choices given and received in a school is related to turnover rate in the student body.
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CAPTION:
Figure 1: A configuration of points representing person p and five friends in a joint evaluation space.
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